


theracopia

Soothing, earthen colors and a stylized
figure derived from the “t" and

“c" in "theracopia”, this mark was
developed to communicate a feeling
of rejuvenation, revitalization and
physical wellness.

Brand recognition and recall were
further supported through consistent
messaging and representation

across all touch-points. A complete
secondary and tertiary color palette,
circular references throughout other
communications and decor aligned to
the overall strategy helped create year-
over-year growth in essential metrics.
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Mobile Solutions Campaign
Monster

Part of a broadly reaching campaign
to promote and drive awareness of
the mobile strategy, multiple email
blasts and online media banners were
developed, coded and deployed.

Page views, click-through and
conversions greatly exceeded
plan projections and additional

commuincation vehicles were added to
a phase two campaign.
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Oster® Brand
Jarden Consumer Solutions

With a newly updated brand strategy,
the Oster® products web site required
a major overhaul.

Using the strength of emotional
triggers and tactile relevance, heavy
use of food and lifestyle imagery
combined with solid user experience
strategies provided all the essential
elements to launch the most forward-
thinking online presence in the
company'’s portfolio.

The strategy and best practices used
to develop this site re-energized the
company and aided in the review and
redesign of other product sites.
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Sunbeam

HOME

Rise And Shine

Sunbeam® Brand
Jarden Consumer Solutions

The Sunbeam® Hospitality site was
designed to communicate directly with
the business-side customer.

Leveraging the strength of the broader
Sunbeam® brand, this site was
focused exclusively on the hospitality
industry. Heavy use of product-in-

use photography, quick navigation

to products specifications and

online order information effectively
positioned this site as an exclusive
provider of quality products.

This site was among the most highly
touted re-designs by Jarden’s Global
Marketing community.




Crock-Pot® Brand
Jarden Consumer Solutions

Photographed for the primary display
panel of the retail package, this
image was created in-studio with a
roll-in wall, multiple lighting rigs and
professional food styling.

Extensive digital retouching was made
to color adjust food items, chrome,
reflections and to eliminate blemishes
in the prop product.




Patton® Brand
Jarden Consumer Solutions

Photographed on location for the
primary display panel of the retail
package, this image was heavily
retouched to deliver better color
clarity and balance in the background
elements.

Additional adjustments were made to
product color and styling that changed

after the shoot was completed.




Lifestyle Images
Jarden Consumer Solutions

Shot on location, these images were
developed for use in retail packaging,
web sites and sales collateral.

As part of a standard operating
procedure, blank sets (those
containing no product or reference to
product) are photographed.

These images were created with
the expectation that product can be
digitally added as necessary.
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portfolio book for your review. Though not meant to be comprehensive, this book is designed to help give a very broad view of
the type and scope of work | and my teams have completed over the years.

If you have any questions or comments, please feel free to contact me at your earliest convenience.

Todd Hanle
63 Howard Street

Milford, MA 01757
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